


M AG A Z I N E C O N C I E R G E

Malta’s leading luxury lifestyle magazine 
featuring the very best of the Maltese Islands

Business and Leisure Concierge. 
Introductions and networking 



Temple showcases the “Best of the Best” 
in Malta and attracts readers looking for an inspiring 

and sophisticated vision of the Maltese Islands.

Temple features the highlest level of 
luxurious brands and services 

as well as showcasing the rich culture 
and heritage that the Islands offer.

Temple is published twice a year and read by approximately 

30,000+ READERS
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Temple has a niche readership with approximately 75% 
of its readers being within the A/B+ social demographic as 

well as a substantial number of high-net-worth individuals.

Temple readers are a diverse set of people 
with sizable disposable incomes.

International and national business readers are likely to be 
executive/board level investors and entrepreneurs and are 

interested in investment opportunities, setting up business 
and/or relocating, banking, VIP Corporate support, high-end 

brands, local business culture and first class entertainers.

Local people and recreational visitors are interested in luxury 
brands/shopping, first class restaurants and entertainment, 
high-end events and parties, heritage, sailing, yacht charter 

& purchase, private jet charter, second homes and more.

Temple readers are a mix of local and 
international individuals - with a ratio of 

80% local and 20% international readers will 
typically have a vested interest in Malta, such 

as planning to relocate to Malta for living 
or business, or simply to visit the Islands.

LOCAL

80%
INTERNATIONAL

20%

Partners, advertisers and readers regard Temple as the authority on luxury for Malta.



Whether you live in Malta, plan to visit us for business or pleasure, or perhaps, just 
curious about the Maltese Islands - TEMPLE Magazine will take you on a journey 

through 180 stunning pages of imaginative and engaging stories and pictures.

From exclusive in-depth interviews with some of Malta’s most popular and 
well-known personalities, to special features on Malta’s vibrant culture 
and communities - TEMPLE is the embodiment of upscale 
modern living in the Maltese Islands.

The TEMPLE brand has fast become one of the leading 
voices in luxury for the Maltese Islands and 
represents the absolute best of Malta and 
Gozo to a global audience.

 TEMPLE is available to 
purchase at €15.00 
plus postage. 



PRINTING SPECIFICATIONS

Pagination: 180 pages + Cover

Print Run: 5,000 Copies

Cover Stock: 300gsm Silk Coated

Finish: Matt Lamination & Goldfoil

Inside Pages: 170gsm Silk

Printers: Gutenberg Press, Malta

Single Page Advert

Trim size: 230 x 290mm

Bleed: add 3mm all round

Double Page Advert

Trim size: 460 x 290mm

Bleed: add 3mm all round

IMPORTANT INFORMATION

Format: PDF with all fonts converted to outline, and all images in CMYK. No spot colours.

Artwork charges: Design and artwork charges can be requested at ¤65 per hour

Artwork Transfer: Artworks can be sent by WeTransfer or shared through Dropbox

Content writing: Charged upon request   ·   Editorial re-writes: ¤60 per hour

Important information: Please make sure not to place text or important areas of images too close 

to the edges or to the spine, as due to the thickness of the publication, these can get partially 

lost. We will check all adverts supplied and inform you should any adjustment be required.

Advertorials: Advertorials will be created by our design team in line with the overall 

look and feel of the publication. No ready-designed advertorials will be accepted. 

RATES

Full page: 	 ¤1,200

Double Page Spread:	 ¤2,160

4-page Spread:	 ¤3,600

6-page Spread:	 ¤4,680

8-page Spread:	 ¤5,760

Special Position Surcharge

First Double Page Spread: 	 + 25%

Second Double Page Spread: 	 + 20%

Before Contents Page: 	 + 10%

Single page opposite Contents: 	 + 10%

Pre-Payment Discount: 	 - 5%

All rates quoted are exclusive of VAT
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The Azimut Lifestyle Week was kindly supported by Marina Di Valletta, TEMPLE Magazine, Cars Unlimited, The House Shop, Henley & Partners, Aviation American Gin, Glenfiddich, illy and Ferrari.

ESPrIT YACHTING24 Hour Support:+356 7944 6421 / +356 9944 2122Administration:+356 2144 6421Sales:+356 9944 2122 / +356 7944 2144
MArINA DI vALLETTATriq Sa Maison, Haywharf, Pieta, PTA 9041

ADVERTISING OPTIONS

4-PAGE SPREAD
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unparalleled	luxury	and	service	with	Esprit	Yachting.

AZIMUt 
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Esprit  Yachting,  Malta’s  premier  sales  and 

suppliers  of  Azimut  Yachts  hosted  a  dazzling 

display  of  the  latest  yachts  at  Marina  di  Valletta. 

Introducing  some  visitors  to  the  Azimut  brand 

and  demonstrating  Esprit  Yachting’s  premium 

knowledge,  service and client care,  the event had 

to be extended by a week  to meet with customer 

demand. The extravaganza showcased some of the 

world’s most desirable yachts, including the Azimut 

S7,  the  only  yacht  in  its  class  with  four  spacious 

cabins, beach platform expander and a garage for a 

tender and jet ski.

  Also on display was the spectacular Azimut 60 

Flybridge, which boasts a vertical bow and floor to 

ceiling windows for unparalleled views and light.

But these yachts were not just for viewing, despite 

the beautiful and elegant interiors and exceptional 

quality finishes. 

  Sea  trials  were  offered  to  both  existing  and 

potential clients; the opportunity to experience the 

Atlantis 43 at 36 knots across open seas will not be 

easily forgotten.

  As with the closing party: a fabulous opportunity 

to see the yachts up close as well as to meet with the 

team as well as like minded Azimut clients. Malta 

is a world class player in the yacht world and Esprit 

Yachting displayed  some of  their most  in-demand 

vessels at  the Marina di Valletta. With significant 

sales  over  the Lifestyle Week(s), waiting  lists  just 

got longer.

PACKAGE DETAILS

Interview by Temple Editorial Team

800 Words of original content

Photoshoot - with the option to buy prints

Design and Layout based on Temple style

Proof-Reading

Full-colour Digital Proof

€3,600
excluding Vat
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TEMPLE - Who are your clients / 
potential members and what fabulous 
environments and experiences have 
you designed for them at the club?

Our  concept  is  that  the  club  has  a  50/50 
male/female  membership  and  is  an  inclusive 
environment. All of our rooms have been designed 
to ensure maximum comfort and usage for all of our 
members. We hope to encourage older members to 
also enjoy what the club has to offer. The feedback 
from  our  research  has  shown  that  there  is  real 
desire  for  a  club  of  this  nature.  An  environment 
that invites both women and men to be members 
and provides a consistent service whilst excelling 
in  bespoke  experiences.  A  unique  location  that 
will showcase Valletta to our international friends 
and  colleagues,  distinguished  by  its  impeccable 
service  and  sophisticated  interiors.  We  know 
that  the  business  community  in  Valletta  is  keen 
on  such  a  club  and,  as  each  of  our  rooms  offers 
privacy, audio visual and in-room catering, it is the 
perfect solution for board meetings/ training days/ 
conferences and other events. However, it is by no 
means all about work and we anticipate that our 
membership will be equally (if not more!) social.

The  club  will  run  a  monthly  programme  of 
events  for members with  cocktail master-classes; 
culinary delights; wine/whisky tasting; poetry/arts 

adapted  for board meetings with  full audio visual 
hosting services as well as for private dining. The 
snooker room is also available for private hire with 
full  service menu, audio visual  (with  full  sporting 
access) and a well-stocked library. 

Hosting  the  club’s  in-house  concierge  service, 
The  Club  Room  will  offer  everything  you  need 
to  work  and  to  play,  with  high  speed  internet 
connection  and  Wi-Fi  as  well  as  printing  and 
scanning  facilities,  so  you  can  always  ensure  you 
have full access services whilst you are away from 
the office. The Roof Top Restaurant and Bar serving 
an all-day menu are the club’s crowning glory and 
will be a fabulous new addition to Valletta’s outdoor 
dining  choices  for  our  members.  The  bar  affords 
panoramic  views  of  Valletta’s  UNESCO  World 
Heritage  skyline.  The  restaurant  includes  the 
Eagle’s Nest VIP Dining for up to 10 guests. 

TEMPLE - Do you plan for the club to be 
more a social space or a work orientated 
space - the escape from the office or the 
glamorous extension to the office?

The home away from home concept is one we have 
embraced  for our members and, as such,  it  is  the 
members who will dictate how the club is used and 
enjoyed. We know that it presents a perfect working 
environment whilst also being a wonderful place to 
relax and socialise. 

TEMPLE - Will you have a rule 
on mobile phone use?

Mobile  phones  have  to  be  on  silent  at  all  times. 
Members are aware that use of their phones is up 
to the discretion of management. This phone policy 
will be strictly adhered to at all times.

TEMPLE - How does one join the 
Civil Service Sports Club?

There  will  be  300  invited  ‘founder’  members  and 
following  this,  prospective  members  will  require 
two  member  proposers  and  their  membership 
application  will  then  go  before  the  vetting 
committee. n

For more information: Telephone +356 2122 8500 
Website www.thecivilservice.com 
instagram @thecivilservicemalta 

events; backgammon/chess; snooker tournaments 
and themed parties – if our members ask for it, we 
will provide it.

TEMPLE - Can you tell us about the 
restaurants, bars, private dining and 
facilities that are available? 

Gracy’s  brasserie  and  downstairs  bar  is  open  to 
members  and  non-members  alike.  The  all  day 
menu  features classic dishes, plats du  jour,  salads 
and sandwiches as well as a signature cocktail list. 
Downstairs  at  Gracy’s,  there  will  be  a  bar  and  a 
separate karaoke room which will be available  for 
private parties. 

The upper floors will be the Civil Service Sports 
Club members only areas and comprise the entire 
Piano Nobile and the panoramic rooftop restaurant. 
Eponymously  named  and  providing  unrivalled 
views of Misrah il-Palazz, the Long Bar will offer 
guests  sumptuous  sofas  and  comfy  armchairs  as 
well as an international bar and an in-house pianist. 
The world is your oyster (which can also be ordered 
from the extensive club menu). Another space  for 
work and play is our beautiful Salon. 

We’re  very  much  about  keeping  our  sporting 
heritage  alive,  so  we  have  dedicated  two  private 
rooms  off  the  Long  Bar  to  this  end.  The  Ping 
Pong  room  has  table  tennis  tables  that  can  be 
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TEMPLE - What made you decide that a Private Members’ Club was the optimum offer in the Civil Service Building? 
There  has  been  a  renaissance  in  Valletta  with  a flourish  of  beautiful  boutique  hotels,  restaurants and  an  increasingly  vibrant  nightlife.  We  felt  the scene was set to introduce a Private Members’ Club to  Malta  to  emulate  those  in  other  major  cities around the world. The club will offer a chance to bring groups of people together in a stylish location within a type of environment that does not currently exist in Valletta. Architecturally and historically the building lent itself to being a Private Members’ Club as opposed to a hotel.

TEMPLE - Can you tell us how the design brief started? Did you have a clear idea of what you wanted or was it an organic development?  
The Baroque architecture with its inherent elegance provided  the  perfect  canvas  to  work  from  and guided  the  design  process.  Our  objective  was  to restore  the  interior of  the building retaining all of its  original  features whilst  creating  a  comfortable, timeless space. A marriage of Maltese architecture with  a  quintessentially  English  feel.  The  club  is an  extraordinary  building  with  large  rooms,  high ceilings  and  lots  of  lovely  light.  We  let  the  space dictate how we designed the club but equally took inspiration  from  our  own  favourite  places  around the world. We knew we needed  to  create  specific spaces  for  dining,  for  a  bar,  or  quieter  areas  so people can have meetings or work casually. We knew we  wanted  a  location  that  would  work  from  day to night,  summer  to winter and most  importantly appeal to what our members would want.

TEMPLE - The project is hugely international and yet you have maintained a beautifully Maltese building in the heart of Valletta. How have you created this counterpoint in design and atmosphere? 
We have been lucky to work with an inspirational and  highly  skilled  local  and  international  team of  architects,  interior  designers,  cabinet  makers, decorators,  project  managers  and  problem  solvers who enabled us to bring this project to its fruition. The Maltese light and English colours combine to create a  truly  international aesthetic. Our  interior design consultants Cotton Tree sourced fabric and wallpaper  from  a  myriad  of  international  design houses.  For  example,  Italian  Rubelli  wallpaper sits beautifully with Lewis & Wood Baroque style panels for the Piano Nobile that were hand painted in  England.  We  chose  William  Yeoward  for  some 

of our  furniture and  lighting and Richard Taylor’s wall  lights  whose  work  is  both  Italian/Maltese influenced.  English  hunting  relics  and  Maltese antiques sit comfortably side by side. Glass bottles and chandeliers, card tables and a signed photograph of George V sourced at the Guardamangia auction, acknowledge the Island’s royal connections, whilst the  Coco  Wolf  sofas  on  the  roof  are  a  salute  to contemporary  London.  Our  objective  was  to enhance  the  building  by  highlighting  its  original features, juxtaposing some more modern elements in areas such as Gracy’s and the basement bar and complementing  them  with  bespoke  furniture  and cabinetry. We took advantage of the ceiling heights to create epic pieces. We wanted the feeling to be stylish yet quirky, warm and comfortable, a sense of instantly loved rooms that feel as though they have been there forever. The style  is eclectic yet with a love for the attention to detail.

ADVERTISING OPTIONS

6-PAGE SPREAD

PACKAGE DETAILS

Interview by Temple Editorial Team

1,400 Words of original content

Photoshoot - with the option to buy prints

Design and Layout based on Temple style

Proof-Reading

Full-colour Digital Proof

€4,680
excluding Vat
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It seems beautifully fitting that Timmy Grech, the great grandson of Charles Grech, 

whose house was famed for luxury hospitality and fine wines, is the CEO of Malta’s 

exciting new members’ club and non-members restaurant and bar, Gracy’s. Grech's 

new joint-enterprise with business partner Gregory Nasmyth and creative director 

Samantha Rowe-Beddoe, is located in a building that was once famous as a knight’s 

palace. As well as being one of the very first hotels in Malta, the building was formerly 

the Sports Club for the Civil Service under the British and subsequently the Maltese 

as it still is today. Founding one of Malta’s first Private Members’ Club in Valletta is 

an inspired idea in view of Malta’s ascendancy as a destination for business, leisure, 

art and culture in 21st century Europe. The beautiful Baroque building is located in 

in the heart of Valletta and the club is ready for its first members. TEMPLE spoke 

to the club’s designer Samantha Rowe-Beddoe to find out what awaits its guests.

a Transfor MaTIon awaits you

photos J e a n  m a r c  Z e r a F a

THE CIVIL SERVICE CLUB, VALLETTA
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uCar with driver service
uTour guide 
uItinerary planning
 

Business and Leisure Concierge for 
Introductions, leisure and networking 

Additional services:

Boat chartering 

Boutique Hotels 

Servicing maintenance 

Entertainment 

Dinning experiences

Beauty or Tailoring 

Special occasion  requirements

Unique excursions 

€250
Per Person

€500
Per Couple



C O N C I E R G E

Malta has an almost mythical quality to it that comes from its eerie 
underwater caves, stunning temples, and medieval architecture. 
The streets here wind around towns and villages taking you past 

churches, markets, and museums, and some of the oldest buildings in the world 
can be found on this pretty isle. The country is actually an archipelago that sits 
in the Mediterranean Sea and is close to both neighboring Sicily and Africa.
	T here are three main islands here in the form of Malta proper, Gozo and 
Comino, and whichever one you choose to visit you can expect to be surrounded 
by azure seas and clear blue skies. Whatever you are looking for, one of the 
islands is sure to deliver and you can pick from museums, fishing trips, and 
diving opportunities, or just relax and enjoy the cafes and eateries that usually 
serve fresh seafood plucked straight from the ocean.



TEMPLE
Level 4, F Building, 
Triq Dun Karm, 
Birkirkara BKR 9035 · Malta

T: (+356) 2099 9966 
E: info@templeconciergemalta.com
W: templeconciergemalta.com


